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Legendary Publisher Honored 
U.S. Postal Service’s Black Heritage Forever Stamp Salutes John H. Johnson 
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CHICAGO — One of the nation’s highest honors today was presented to pioneering entrepreneur and 
publisher John H. Johnson who was commemorated on this year’s Black Heritage Forever Stamp by the 
United States Postal Service. 

Johnson, the founder of Johnson Publishing Company, which publishes Ebony and Jet magazines, is the 
35th honoree in the Black Heritage stamp series. The Postal Service has recognized the achievements of 
prominent African Americans through the Black Heritage series since 1978. Past honorees have included 
Dr. Martin Luther King Jr., Thurgood Marshall, Madam C.J. Walker, Paul Robeson, Jackie Robinson, 
Marian Anderson, Langston Hughes and Barbara Jordan. 

“John Johnson’s unyielding commitment to journalistic excellence and his unparalleled reporting on 
African American culture have distinguished him as one of America’s greatest publishers,” said USPS 
Chicago Senior Plant Manager Anthony Vaughan. 

Joining Vaughan to dedicate the stamp at Johnson Publishing Company’s Chicago offices today were 
Linda Johnson Rice, chairman, Johnson Publishing Co.; Desiree Rogers, CEO, Johnson Publishing Co.; 
Rahm Emanuel, mayor, Chicago; Richard M. Daley, former mayor, Chicago; U.S. Rep. Danny Davis, 7th 



 
 

Congressional District; and Rev. James Meeks, Salem Baptist Church of Chicago. 

“I’m immensely proud that my father and his life’s passion are being recognized in such a high honor as 
the Black Heritage Stamp,” said Linda Johnson Rice. “His legacy lives on in all whom he touched and in 
the work we continue to do daily.” The stamp goes on sale today at Post Offices nationwide, online at 
usps.com and by phone at 800-782-6724. 

From poverty to the pinnacle of American society, Johnson’s journey was extraordinary. He was born in 
Arkansas City, AR., where schools were segregated and there were no high schools for black students. 
By the time of his death at age 87, he commanded a business empire encompassing magazines, 
cosmetics, radio stations, book publishing and more. In 1982, he became the first black person to appear 
on Forbes magazine’s annual list of the 400 wealthiest people in America.  

Johnson was the trailblazing publisher of Negro Digest, Ebony, Jet, and other magazines that showcased 
African American accomplishments at a time when such affirmation was rare in mainstream media. In 
1946, the year after it was founded, Ebony landed its first national advertising account. Selling advertising 
space to white-owned corporations and persuading them to use black models in their ads were major 
breakthroughs. 

In recognition of his achievements, Johnson received many prizes and honors, including the NAACP’s 
prestigious Spingarn Medal in 1966 and being named publisher of the year by industry peers in 1972. 
President Clinton awarded him the Presidential Medal of Freedom in 1996, and a panel of experts polled 
by Baylor University in 2003 named Johnson the greatest minority entrepreneur in American history. 

Designed by art director Howard E. Paine, the John H. Johnson stamp is being issued as a Forever 
stamp in self-adhesive sheets of 20. Forever stamps are always equal in value to the current First-Class 
Mail 1-ounce rate. At the time of issuance, the John H. Johnson stamps are being sold at a price of 45 
cents each, or $9 a sheet. 

Customers may view the John H. Johnson Forever Stamp, as well as many of this year’s other stamps, 
on Facebook at facebook.com/USPSStamps, through Twitter @USPSstamps or on the website Beyond 
the Perf at beyondtheperf.com/2012-preview. Beyond the Perf is the Postal Service’s online site for 
background on upcoming stamp subjects, first-day-of-issue events and other philatelic news. 

To see a special video highlighting Johnson’s legacy and an interview with Johnson Publishing Company 
Chairman Linda Johnson Rice, visit John H. Johnson Black Heritage Series Stamp video. 

How to Order the First-Day-of-Issue Postmark, John H. Johnson Forever Stamp 
Customers have 60 days to obtain the first-day-of-issue postmark by mail. They may purchase new 
stamps at a local Post Office, at The Postal Store website at usps.com/shop or by calling 800-STAMP-24. 
They should affix the stamps to envelopes of their choice, address the envelopes (to themselves or 
others) and place them in larger envelopes addressed to: 
 
John H. Johnson Stamp 
Postmaster 
433 W. Harrison Street, 2nd FL 
Chicago, IL 60699-9998 
 
After applying the first-day-of-issue postmark, the Postal Service will return the envelopes by mail. There is 
no charge for the postmark. All orders must be postmarked by March 31, 2012. 
 
How to Order First-Day Covers 
The Postal Service also offers first-day covers for new stamp issues and Postal Service stationery items 
postmarked with the official first-day-of-issue cancellation. Each item has an individual catalog number 
and is offered in the quarterly USA Philatelic catalog. Customers may request a free catalog by calling 
800-STAMP-24 or writing to: 
 
Information Fulfillment 



 
 

Dept. 6270 
U.S. Postal Service 
P.O. Box 219014 
Kansas City, MO 64121-9014 
 
Philatelic Products 
There are six philatelic products available for this stamp issue: 
 468361, First-Day Cover, $.89. 
 468365, Digital Color Postmark, $1.60. 
 468376, Diary Page and Maxi Card, $13.95. 
 468384, Uncut Press Sheet, $54.00. 
 468391, Ceremony Program, $6.95. 
 468399. Cancellation Keepsake (DCP w/Pane), $10.95. 
 

 
The Postal Service receives no tax dollars for operating expenses and relies on the sale of postage, 
products and services to fund its operations. 
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Please Note: For broadcast quality video and audio, photo stills and other media resources, visit the USPS 
Newsroom at http://about.usps.com/news/welcome.htm.  
 
For reporters interested in speaking with a regional Postal Service public relations professional on this 
issue, please go to http://about.usps.com/news/media-contacts/usps-local-media-contacts.pdf. 
 
 

A self-supporting government enterprise, the U.S. Postal Service is the only delivery service that reaches every address in the 
nation, 151 million residences, businesses and Post Office Boxes. The Postal Service receives no tax dollars for operating 
expenses, and relies on the sale of postage, products and services to fund its operations. With 32,000 retail locations and the most 
frequently visited website in the federal government, usps.com, the Postal Service has annual revenue of more than $65 billion and 
delivers nearly 40 percent of the world’s mail. If it were a private sector company, the U.S. Postal Service would rank 35th in the 
2011 Fortune 500. Black Enterprise and Hispanic Business magazines ranked the Postal Service as a leader in workforce diversity. 
The Postal Service has been named the Most Trusted Government Agency six consecutive years and the sixth Most Trusted 
Business in the nation by the Ponemon Institute. 

Follow USPS on Twitter @USPS_PR and at Facebook.com/usps. 
 
 


