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Postal Service to Deliver Packages Seven Days a Week During Holidays 
Double-digit package growth predicted during the busy holiday shipping season 

WASHINGTON — The Postal Service kicked off the holiday shipping season today by announcing that it will be 
delivering packages seven days a week in major cities and high volume areas starting Nov. 17 through 
Christmas Day in response to expected double-digit package volume growth.1 
 
“The Postal Service will be out making deliveries every single day during the holiday season, including 
Christmas Day,” said Postmaster General Patrick Donahoe. “During the holidays, no carrier makes more 
deliveries to more places than the Postal Service, and this year, we’re raising the bar with enhanced tracking 
and Sunday delivery.” 
 
The demand for package service has grown as online 
retailers ship more products to their customers.  The 
Postal Service is adding package delivery on Sundays 
during the holidays to prepare for the heavy shipping 
season. 
 
“Every household in America relies on us to get their 
packages in time for the holidays, and we take great pride 
in taking on that responsibility,” said Donahoe. “We’re 
prepared to do whatever it takes to deliver for our 
customers.” 
 
Double-digit Growth 
 
Due to continued e-commerce growth and improvements to its Priority Mail product line, the Postal Service is 
expecting double-digit growth in its package business this holiday season, likely in the range of 450 to 470 
million packages. That equates to roughly 12 percent growth over the same period last year.   
 
“Football has its season. But the holidays? That’s our season,” said Donahoe. “That’s crunch time for us, and 
year after year, we step up our game. E-commerce package business continues to be a big player now more 
than ever, so we’ve enhanced our network to ensure America that we’ll deliver their cards, gifts and letters in 
time for the holidays.” 
 
While its competitors recently announced price increases, the Postal Service lowered some of its prices for 
businesses and frequent shippers. The new Priority Mail pricing offers affordable shipping options along with 
improved tracking and reliability for business customers. 
 
“The Postal Service is a vital business partner for small and large businesses and lowering shipping prices will 
save them money and improve their bottom line,” said Nagisa Manabe, chief marketing and sales officer. “With 
our affordable shipping options, we hope to attract new business customers and become their preferred 
delivery service.” 
 
 
 

1 Exclusions may apply; visit usps.com for more details. 
                                                 

mailto:katina.w.fields@usps.gov
http://usps.com/news
https://www.facebook.com/USPS
https://www.facebook.com/USPS
http://www.pinterest.com/uspsstamps/
http://www.linkedin.com/company/usps
https://www.google.com/url?q=http://www.youtube.com/t/creators_downloads&sa=U&ei=cuVoU6yqJpTooAS9_ICgCA&ved=0CCUQ9QEwAw&sig2=Y0vKLGdmC_HtvtPS6vYiwA&usg=AFQjCNEeTTMk3lDUsRySYpB_i55Yb7anXA
https://www.google.com/url?q=http://www.youtube.com/t/creators_downloads&sa=U&ei=cuVoU6yqJpTooAS9_ICgCA&ved=0CCUQ9QEwAw&sig2=Y0vKLGdmC_HtvtPS6vYiwA&usg=AFQjCNEeTTMk3lDUsRySYpB_i55Yb7anXA
http://uspsblog.com/
http://usps.com/news�
https://www.facebook.com/USPS�
http://www.pinterest.com/uspsstamps/�
http://instagram.com/uspostalservice�
http://uspsblog.com/�


2014 Christmas Shipping Deadlines  
 
For expected delivery of holiday mail and packages by Christmas, the Postal Service recommends keeping the 
following mailing and shipping deadlines in mind: 

• Dec. 2 – First-Class Mail International/Priority Mail International 
• Dec. 10 – Priority Mail Express International 
• Dec. 15 – Standard Post 
• Dec. 17 – Global Express Guaranteed2 
• Dec. 20 – First-Class Mail/Priority Mail (domestic) 
• Dec. 23 – Priority Mail Express (domestic) 

 
Skip the lines and ship online 
 
Consumers can avoid holiday hassles by visiting usps.com — the Postal Service’s website that will help make 
mailing and shipping easier. Nearly 75 million customers will skip the trip to the Post Office altogether and take 
advantage of convenient online shipping this holiday season. Click-N-Ship and other online services allow 
customers to print shipping labels, order free Priority Mail boxes, purchase postage and even request free next-
day Package Pickup. 
 
Launching holiday advertising campaign 
 
The Postal Service is also launching its advertising campaign today with a wide range of media activities, 
ranging from direct mail to television and print advertisements, to social media and digital promotion.  
 
“Our holiday marketing effort will be built around the idea that the Postal Service has been planning all year for 
this season and we are prepared to deliver the holidays for America,” said Manabe. “Our advertising goal is to 
attract new consumer and business customers and provide assurance for our customers that they can depend 
on our affordable and reliable service to deliver their mail and packages during this season.” 
 
The Postal Service receives no tax dollars for operating expenses and relies on the sale of postage, products 
and services to fund its operations. 
 

# # # 
 

Please Note: For broadcast quality video and audio, photo stills and other media resources, visit the USPS Newsroom at 
about.usps.com/news/welcome.htm.  A complete list of the holiday shipping deadlines can be found at usps.com/holidaynews. 
 

For reporters interested in speaking with a regional Postal Service public relations professional, please go to 
about.usps.com/news/media-contacts/usps-local-media-contacts.pdf.  Follow us on Twitter (twitter.com/usps), Instagram 
(instagram.com/uspostalservice), Pinterest (pinterest.com/uspsstamps), LinkedIn (linkedin.com/company/usps), subscribe to our 
channel on YouTube (youtube.com/usps), like us on Facebook (facebook.com/usps) and view our Postal Posts blog 
(uspsblog.com). For more information about the Postal Service, visit usps.com and usps.com/postalfacts. 
 

For more information about the Postal Service, go to usps.com and usps.com/postalfacts. 
 
 
 

2 “Mail-by date does not take into account time needed for customs clearance.  Allocate extra transit day(s) for delivery outside 
major cities.” 
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