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Postal Service Honors CVS Health and Credit One Bank  
at the National Postal Forum 

PHOENIX — The U.S. Postal Service today recognized CVS Health and Credit One Bank with the 2022 
Partnership for Growth award on the final day of the National Postal Forum (NPF), the country’s premier 
mailing and shipping conference. The Partnership for Growth award is bestowed annually at NPF to 
recognize companies that have made significant contributions to and embody forward-thinking, innovative 
solutions in the mailing and shipping industry.  
 
The Postmaster General and Executive Leadership Team personally select the winners, who have 
successfully worked with USPS to enhance the value of what we deliver every day — mail and packages. 
 
CVS Health is a leading healthcare company based in Woonsocket, RI. The company improves the 
health of communities across America through its local retail presence, digital channels and 
approximately 300,000 dedicated employees. CVS Health depends on the U.S. Postal Service for 
reliable, consistent and predictable delivery of millions of prescription orders annually. 
 
Founded in 1984, Credit One Bank is a financial services company based in Las Vegas. With a focus on 
providing their customers with rewards and benefits that will help them lead a “life ever rewarded,” the 
bank serves more than 15 million accounts and employs more than 900 people at their Las Vegas-based 
headquarters and 4,000 associates at domestic and offshore agencies. 
 
Credit One Bank intelligently targets direct mail offers, adding additional value to marketing 
communications through the mailbox, a strategy that many other companies leaned away from in recent 
years. Implementing this innovative strategy involved retargeting prior card members, integrating 
Informed Delivery campaigns and Informed Visibility data to measure the effect of their campaigns, and 
trying new techniques along the way. A large part of the company’s continued success stemmed from 
combining the power of Marketing Mail with Informed Delivery and Informed Visibility. The bank’s 
reporting, along with their targeted and retargeted omni-channel marketing campaigns, have proven to be 
effective tools that provided a measurable return on investment for customer acquisition.   
 
The National Postal Forum and the Postal Service congratulate both award winners. We appreciate the 
continued partnerships with our mailers and their commitment to increasing the value of the U.S. Mail 
through innovation.  

The Postal Service generally receives no tax dollars for operating expenses and relies on the sale of 
postage, products and services to fund its operations. 

# # # 
 

Please Note: For U.S. Postal Service media resources, including broadcast-quality video and audio and photo stills, 
visit the USPS Newsroom. Follow us on Twitter, Instagram, Pinterest and LinkedIn. Subscribe to the USPS YouTube 
channel, like us on Facebook and enjoy our Postal Posts blog. For more information about the Postal Service, visit 
usps.com and facts.usps.com. 
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