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New Member Appointed to Citizens’ Stamp Advisory Committee

WASHINGTON — The U.S. Postal Service today announced the appointment of business executive and
stamp collector Graham Beck to the Citizens’ Stamp Advisory Committee (CSAC). CSAC members are
appointed by the Postmaster General to provide expertise in business, history, science, technology, art,
education, sports and other areas of public interest. Working together, they make recommendations for
future stamp subjects.

An avid philatelist, Beck began collecting stamps at 8 years old as a fun way to learn about the world. His
philatelic interests are varied but mostly center around topical and thematic collections. Since 2016, he
has promoted philately through a YouTube channel, Exploring Stamps, that has gained more than 32,000
subscribers and nearly 4 million views during the past seven years. He is a member of a growing online
philatelic community, producing educational and entertaining content for all levels of collectors.

Beck is a member of the American Philatelic Society (APS) and the American Topical Association. He
was honored with an APS Kehr Award in 2022 for making philately attractive to newcomers. Also that
year, he was featured as one of the 76 most influential philatelists by Linn’s Stamp News, in a special
issue that recognized individuals who have had a positive influence on stamp collecting.

Beck is an associate director with Bristol Myers Squibb and has worked for many years in hotel
management and the pharmaceutical industry. He earned a bachelor’'s degree from Rutgers University in
geography and economics and a master’s in business administration from Rutgers Business School.

Beck lives in Central New Jersey with his wife, Laura, and West Highland terrier, Jonty.
Submitting Stamp Suggestions

Due to the time required for research and approval in the stamp selection process, ideas for stamp
subjects should be received at least three years prior to the proposed issuance. Each submission should
include pertinent historical information and important dates associated with the subject. Proposals must
be in writing and submitted by U.S. Mail. No in-person appeals, phone calls or emails are accepted. Mail
your suggestion (one topic per letter) to the address below:

Stamp Development

Attn: Citizens’ Stamp Advisory Committee
475 L’Enfant Plaza SW, Room 3300
Washington, DC 20260-3501

Postal Products
Customers may purchase stamps and other philatelic products through the Postal Store at

usps.com/shopstamps, by calling 844-737-7826, or at Post Office locations nationwide. For officially
licensed stamp products, shop the USPS Officially Licensed Collection on Amazon.
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Please Note: The United States Postal Service is an independent federal establishment, mandated to be self-financing and to
serve every American community through the affordable, reliable and secure delivery of mail and packages to 167 million
addresses six and often seven days a week. Overseen by a bipartisan Board of Governors, the Postal Service is implementing a
10-year transformation plan, Delivering for America, to modernize the postal network, restore long-term financial sustainability,
dramatically improve service across all mail and shipping categories, and maintain the organization as one of America’s most
valued and trusted brands.

The Postal Service generally receives no tax dollars for operating expenses and relies on the sale of postage, products and
services to fund its operations.

For USPS media resources, including broadcast-quality video and audio and photo stills, visit the USPS Newsroom. Follow us on
Twitter, Instagram, Pinterest and LinkedIn. Subscribe to the USPS YouTube Channel and like us on Facebook. For more
information about the Postal Service, visit usps.com and facts.usps.com.
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