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USPS to Issue Stamps of Historic Battlefields of the American Revolution

First-Day-of-Issue Ceremony Will Commemorate the 250th Anniversary of the Battle of

What:

Who:

When:

Where:

Lexington and Concord

A first-day-of-issue ceremony for Battlefields of the American Revolution, new
Forever stamps to commemorate the 250th anniversary of the start of the
American Revolutionary War.

The event is free and open to the public. News of the stamps is being shared
with the hashtag #BattlefieldsStamps.

Judy de Torok, corporate affairs vice president, U.S. Postal Service, will serve
as the dedicating official.

Wednesday, April 16, at 11 a.m. EDT

North Bridge Visitor Center (outdoor event)


mailto:albert.ruiz@usps.gov
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https://about.usps.com/newsroom/

Minute Man National Historical Park
174 Liberty St.
Concord, MA 01742

RSVP:
Attendees are encouraged to RSVP at www.usps.com/battlefieldsstamps

Background: The pane of 15 stamps memorializes five turning points in the fight for
American independence. Watercolor paintings depicting scenes of five battles
appear alongside photographs of sites involved in each battle.

As the first armed conflicts of the American Revolution, the Battle of Lexington
and Concord ignited outrage in Massachusetts and showed the potential of
citizen soldiers, relying on local organizing and knowledge of their home
terrain, to confront the highly trained and professional British military.

Fought primarily on Breed’s Hill just outside Boston, the Battle of Bunker Hill
was an early demonstration of American tenacity. Although the battle was a
tactical loss for the Americans, heavy casualties forced the stunned British to
rethink their strategy for the long war to come.

Notable for the victory that followed George Washington'’s risky and audacious
crossing of the Delaware River from Pennsylvania into New Jersey, the Battle
of Trenton highlighted Washington’s ability to see opportunity in desperate
times, rally his army, and save the revolutionary cause.

In New York, the Battles of Saratoga halted a determined British campaign to
divide the Colonies. American resolve at Freeman’s Farm and Bemis Heights
drew international support that ultimately secured independence.

As the last major land battle of the Revolutionary War, the Battle of Yorktown
involved a weekslong American siege of this Virginia city and prompted a
British surrender, a testimony to both the strategic leadership of George
Washington and the essential support of the French.

Derry Noyes, an art director for USPS, designed the stamps, with illustrations
by Greg Harlin and photographs by Jon Bilous, Richard Lewis, Tom Morris,
Gregory J. Parker and Kevin Stewart.

The Battlefields of the American Revolution stamps are being issued as
Forever stamps and will always be equal in value to the current First-Class
Mail one-ounce rate.

Customers may purchase stamps and other philatelic products through the Postal Store at
usps.com/shopstamps, by calling 844-737-7826, by mail through USA Philatelic or at Post Office
locations nationwide. For officially licensed stamp products, shop the USPS Officially Licensed
Collection on Amazon. Additional information on stamps, first-day-of-issue ceremonies and stamp-

inspired products can be found at StampsForever.com.
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Please Note: The United States Postal Service is an independent federal establishment, mandated to be self-financing and to
serve every American community through the affordable, reliable and secure delivery of mail and packages to 169 million
addresses six and often seven days a week. Overseen by a bipartisan Board of Governors, the Postal Service is implementing a
10-year transformation plan, Delivering for America, to modernize the postal network, restore long-term financial sustainability,
dramatically improve service across all mail and shipping categories, and maintain the organization as one of America’s most
valued and trusted brands.

The Postal Service generally receives no tax dollars for operating expenses and relies on the sale of postage, products and
services to fund its operations.

For USPS media resources, including broadcast-quality video and audio and photo stills, visit the USPS Newsroom. Follow us on
X, formerly known as Twitter; Instagram; Pinterest; Threads and LinkedIn. Subscribe to the USPS YouTube Channel and like us
on Facebook. For more information about the Postal Service, visit usps.com and facts.usps.com.
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