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USPS Launches Informed Delivery Mobile App 

A new option to preview mail and package deliveries  
 
WASHINGTON — The U.S. Postal Service has launched its new Informed Delivery Mobile app, designed 
to provide customers with greater convenience for managing their mail and packages anytime, anywhere.  
 
USPS Informed Delivery is a free service that allows customers to digitally preview their incoming letter-
size mail and manage package deliveries. Customers can access Informed Delivery notifications via 
email, informeddelivery.usps.com, and now through the app.  
 
The app’s features include: 
 

• Push notifications for updates to incoming mail and packages; 
• Optional biometric login for added security and ease of access; 
• Enhanced package-tracking capabilities, including scanning tracking numbers or barcodes and 

sharing of package status with others; and 
• Ability to view, interact with and manage incoming mail directly from your mobile device. 

The app is now available for download on both the Apple App Store and Google Play store.  
 
For more information and to download the app, please visit usps.com/apps/informed-delivery. 
 

# # # 
 

Please Note: The United States Postal Service is an independent federal establishment, mandated to be self-financing 
and to serve every American community through the affordable, reliable and secure delivery of mail and packages to 
nearly 169 million addresses six and often seven days a week. Overseen by a bipartisan Board of Governors, the Postal 
Service is implementing a 10-year transformation plan, Delivering for America, to modernize the postal network, restore 
long-term financial sustainability, dramatically improve service across all mail and shipping categories, and maintain the 
organization as one of America’s most valued and trusted brands. 

  
The Postal Service generally receives no tax dollars for operating expenses and relies on the sale of postage, products and services 
to fund its operations. 
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formerly known as Twitter; Facebook; Instagram; Pinterest; Threads; and LinkedIn. Subscribe to the USPS YouTube Channel. For 
more information about the Postal Service, visit usps.com and facts.usps.com. 
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